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Coffee Production and Marketing by Farmers in Chumphon Province
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Abstract

The purposes of this research were to study (1) socio-economic condition (2) coffee production
condition (3) coffee marketing condition (4) problems and suggestions for coffee production and marketing
by farmers in Chumphon Province.

Population in this research was a number of 12,858 coffee farmers in Chumphon Province and 388
farmers as sample group by simple random. Data gathering by structured interview and the obtained data was
analyzed by computer program. Statistics used included frequency, percentage, minimum value, maximum
value, mean and standard deviation.

Research findings were as follows. (1) Most of the farmers were male with the average age at
45.63 years. They completed lower secondary school. The average number of their family member
was 3.67 persons. Their receiving agricultural information from personal media was at medium level.
Their average planted area was 11.72 rai. The average labor in their family was 2.13 persons. Their
average income from coffee production in the year 2012 was 338,945.49 baht/rai. Their average
expense on coffee production was 43,660.16 baht/rai. Farmers spent their own capital for coffee
production. (2) They planted Robusta and propagated on plain in loose soil, spacing 3x3 m. digging a
hole and grooving bottom hole with rock phosphate. Selected seeds for further propagation would be
8-10 year-old coffee trees. Scattering chemical fertilizer was used at the preparation stage, flowering
stage, yielding stage with the average yield at 50.21, 46.23 and 65.51 kg/rai respectively. Prevention of
pest was done by labor while eradication of weed flora by chemical substance. Lawn-mower Farmers
trimmed small branches of coffee trees after harvest. For harvest, farmers would observe coffee beans
color as the indicator for harvest. (3) Their average yield of coffee was 193.38 kg/rai. Mostly coffee
was purchased by middle man because of quickly convenience. Farmers collected their own products.
Source of wholesale and retail price was from local and neighboring merchants. Price was fixed by
merchants who wanted to buy coffee. Farmers would receive all of the money when they sold out their
products each time. (4) Farmers problem on costly fertilizer and chemical substance was at the highest
level while their problems at high level included low price and uncertain price of coffee products, lack
of hired labor to trim branches and harvest, lack of water source in the dry season. They suggested the
government sector to seek help measure for them in the long run.
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